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Mercury Marine celebrates 75th 
anniversary with business partners

MERCURY WINS IBEX 
INNOVATION AWARD
Mercury’s new 4.5-liter 250hp sterndrive 
engine took home an award at the 
International Boatbuilders’ Exhibition 
and Conference (IBEX) for its increased 
torque, horsepower and marine-specific 
application. 
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75,000th VERADO PRODUCED
Mercury Marine produced its 75,000th 
Verado L6 outboard engine on the 
evening of Sept. 22, a significant 
milestone to occur in tandem with the 
company’s 75th anniversary.  
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Submit to the Wave
The Wave is published monthly. If you 
have a question or would like to submit 
news for inclusion in The Wave, please 
contact your local communications 
coordinator or email mercury.marine@
mercmarine.com. Your input is welcome 
and encouraged. 

     From the event-opening champagne toast to the final boat demonstration two days later, 
Mercury Marine’s 75th Anniversary Celebration and Global Dealer Event featured business 
meetings, entertainment and social opportunities that brought together key figures from Mercury 
and approximately 1,200 dealer and distributor representatives, not to mention dozens of boat 
companies. 
     “It was a great event for us,” said John Pfeifer, president of Mercury Marine. “It’s really great 
to pull so many people together. All sorts of productivity is born during an event like this because 
people get to interact with one another. You see boatbuilders and dealers connecting and sharing. 
We connected with everyone.” 
     Mercury business partners from around the world traveled to the Coronado Springs Resort in 
Orlando, Florida, to hear from Mercury and Brunswick leaders, attend informational seminars, test 
the newest Mercury propulsion systems, share industry and product news and even catch a little 
downtime at the enormously successful event, Sept. 21-23.  
     “We’ve had such a rich history with so many of these global business partners – it was 
gratifying to celebrate this milestone with them, to renew friendships and listen to their great 
ideas for the future,” said Kevin Grodzki, president, Mercury global sales and marketing.

Sunday evening

     The global event opened powerfully with poignant welcoming remarks by Pfeifer, followed 
by an emotion-evoking recollection of Mercury history by Fred Kiekhaefer, former president of 
Mercury Racing and son of Mercury founder E. Carl Kiekhaefer. Pfeifer and Kiekhaefer were then 
joined by the 1,200 attending dealers and boatbuilders in a champagne toast to Mercury’s past 
and future successes and its strong and revered relationships with its business partners. A burst 
of indoor fireworks, the first of three thought-provoking “teaser” videos that hinted at future 
Mercury products and a “walking dinner” amid 43 boats on display rounded out the evening. 

OPEN ENROLLMENT 
SCHEDULED FOR NOV. 3-14 
 Mark your calendar: Open Enrollment 
is Nov. 3-14. Watch your inbox, 
posters in the plants and MercTV for 
additional details about upcoming Open 
Enrollment informational meetings.

Oct. 13, 2014

Information for and about Mercury employees

 
Mercury Marine President John Pfeifer speaks to hundreds of dealer and boatbuilder representatives at the 2014 global 
dealer meeting in Orlando, Florida. Pfeifer described Mercury’s 75 years of product innovation and commitment to 
excellence during his opening remarks. 
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Continued on Page 7
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     Mercury’s new 4.5-liter 250hp sterndrive engine, designed 
and purpose-built by Mercury for marine use, was named the top 
innovative product in its category Sept. 30 at the International 
Boatbuilders’ Exhibtion and Conference in Tampa, Florida.  
     “We were proud to introduce the next generation of sterndrive 
technology with this ground-breaking new engine,” said Mercury 
Marine President John Pfeifer. “Our new 4.5-liter engine is a great 
power source that provides features, benefits and technology 
that make boating more enjoyable and worry-free. This engine 
was purpose-built for marine use and delivers Mercury’s proven 
performance, durability and ease of service.”  
     The 4.5-Liter V-6 engine, built at Mercury Marine in Fond du 
Lac, features a long runner scrolled intake manifold and high 
displacement. This V-6 engine weighs 130 pounds less than a 5.0L 
V-8 small block, yet provides similar performance. 
     The engine’s increase in horsepower and torque, combined with 
its smaller package, offer a new realm of possibilities in all boat 
segments, including pontoon boats. Additionally, Joystick Piloting 
is an option for the 4.5-Liter V-6 with DTS, providing the ultimate in 
docking experience and maneuverability. 
     Brady Kay, editor of Pontoon & Deck Boat magazine and one 
of the innovation judges, perhaps best summed up the engine’s 
purpose-built nature when he said, “Auto engines are for highways.”

     Ross Christenson of Fish City, the 
largest Mercury Marine dealer in New 
Zealand, accepts the New Zealand Dealer 
of the Year Award during the September 
Australia, New Zealand and Pacific (ANZP) 
region dealer meeting in Fond du Lac. 
In conjunction with the company’s 75th 
anniversary celebration, Mercury partners 
from ANZP spent a few days at Mercury’s 
global headquarters, where they took a tour 
inside the 2.5 million square foot facility to 
see how marine engines are built from start 
to finish. The company honored some of its 
best-performing ANZP customers during a 
Sept. 17 ceremony at the Mercury Marine 
Museum and bid farewell to ANZP General 
Manager John Temple, who will retire at 
the end of 2014 after 35 years with the 
company. 

Mercury 4.5L 250hp sterndrive  
engine wins IBEX Innovation Award
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From left to right: John Temple, ANZP general 
manager; Ross Christenson, owner, Fish City; and 
Kevin Grodzki, president, Mercury Marine global 
sales, marketing and product management. 

From left to right: Kevin Downey, Manager, Advanced Product 
Development; Rich Mullennix, Test Lab Manager; and Justin Wireman, 
Engineering Manager, MotorGuide Products.

A group of Mercury Marine ANZP and Wisconsin 
employees poses at the Bass Pro store during a tour. 
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   Mercury Marine Australia, New Zealand 
and Pacific (ANZP) dealers and employees 
who attended the ANZP dealer meeting in 
Fond du Lac were also treated to a stop at 
the Bass Pro Shops/Outdoor World in Gurnee, 
Illinois. Every Bass Pro store in the U.S. and 
Canada exclusively carries Mercury Marine 
outboard and sterndrive products. The dealers 
and employees toured the store’s 135,000 
square feet of outdoor recreation-themed fun, 
including indoor waterfalls, giant aquariums 
and wildlife mounts, among other attractions. 
The ANZP group had the opportunity to 
observe how Bass Pro displays the Mercury 
brand and discuss marketing best practices 
while experiencing a Bass Pro store; for most 
of the ANZP visitors, the tour marked their 
first time inside a Bass Pro Shop.

     Attwood Marine employees at the company’s Lowell, 
Michigan, facility on Aug. 25 celebrated one million hours 
without a lost-time incident, a milestone that was achieved on 
July 15. The celebration included a cookout on the banks of the 
Flat River. “I want to thank everyone for their hard work and 
efforts in making Lowell a safe workplace and look forward to 
working together to achieving the two million hours of no lost-
time milestone,” said Attwood President Jim Fox. 

ANZP Dealer of the  
Year Award bestowed

Mercury ANZP partners 
tour Bass Pro

Attwood employees celebrate  
one million no-lost-time hours

The Mercury Marine vision
To be the most respected and 
revered global marine industry leader, 
enhancing the consumer’s positive 
boating experience by providing the 
finest marine propulsion systems and 
services, integrated electronics, and 
parts and accessories. 
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     Employees at Mercury Marine rallied together to raise money 
to support Augie’s Quest, a charity dedicated to raising money 
that will help fund research and drug development aimed at 
ending amyotrophic lateral sclerosis (ALS), often referred to as 
Lou Gehrig’s Disease. 
     The Mercury team gathered for an ice bucket challenge in 
early September at Mercury’s global headquarters in Fond du 
Lac, Wisconsin, where participants made a generous contribution 
to Augie’s Quest (see below story for more information about 
Augie’s Quest).     
     The ice bucket challenge is a social media campaign designed 
to launch awareness of ALS and raise funds for ongoing research. 
While interpretations vary, most individuals are encouraged to 
dump a bucket of ice cold water over their head or donate money 
to an ALS charity. Many participants choose to do both. 
     “We had a great turnout and I am proud of the team here 
at Mercury Marine for taking the initiative to raise money for 
ALS and Augie’s Quest,” said Dean Witkowski, Mercury Marine 
director of U.S. distribution, transportation, trade & compliance. 

“This is about a good group of people doing a great thing. It’s the 
least we can do to support all the men and women – and their 
families – who have to live with ALS.” 
     To date, according to the ALS Association, ice bucket 
challenges around the world have raised more than $100 million 
for ALS research. 
     “I have the good fortune of being friends with Augie for 
15 years,” said Mercury Marine President of Global Sales and 
Marketing Kevin Grodzki. “He is a great man and a strong and 
inspiring leader. He and his wife, Lynne, have been instrumental 
in putting a face on this deadly disease; we have found them to 
be a tremendous source of courage, commitment and inspiration 
to all of us in the business world.”  
     “So far, Augie’s Quest and ALS TDI (our lab) have received 
about $4 million from the ALS Ice Bucket Challenge,” said 
Nieto. “I’m taken aback by the 3-plus million videos posted on 
social media. This will be a Harvard case study that changes the 
landscape for the use of social media in charitable giving.”

     Augie Nieto, a pioneer in the fitness industry, co-founded Lifecycles Inc. 
in 1980. Over the course of 20 years, he grew the company, now known as 
Life Fitness (a division of Brunswick Corporation) to be the world’s largest 
manufacturer of commercial fitness equipment. In March 2005, Nieto’s life took 
an unexpected turn; he was diagnosed with amyotrophic lateral sclerosis (ALS, 
also known as “Lou Gehrig’s disease”), a devastating neuromuscular disease that 
affects more than 30,000 Americans.  
     Later that year, Nieto launched Augie’s Quest in conjunction with the 
Muscular Dystrophy Association’s (MDA) ALS Division. Augie’s Quest, MDA’s 
ALS research initiative, is an aggressive, cure-driven effort singularly focused on 
finding treatments and a cure for ALS. The purpose of Augie’s Quest has always 
been to fund research and drug development designed to end ALS. In the last 
decade, Augie’s Quest has raised more than $41 million in support of finding 
effective ALS treatments. One hundred percent of donations to Augie’s Quest go 
directly to fund ALS drug development. 
     Augie’s Quest fundraising support comes from a large network of national 
events and promotions, including the BASH for Augie’s Quest, Tradition of Hope Gala and widely successful campaigns within the 
fitness industry, such as the Clubs for the Quest and the ClubCorp Charity Classic.  
     Drawing strength from his family, friends, and a flood of supportive emails, Nieto maintains a positive attitude and continues to 
lead an active life in Corona Del Mar, California, with his wife, Lynne, and their four children. For more information,  
visit www.augiesquest.org.

Employees conduct ice bucket challenge to raise funds and ALS awareness
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Plant 3 Team Member Ashley Schwartz, left, helped 
organize the Mercury Marine Ice Bucket Challenge. Here, 
she helps fellow Plant 3 Team Member Liz Derksen, right, 
fill a bin for the challenge. 

Plant 3 Area Manager Olivia 
Ruggles is doused with icy water 
for a good cause, raising both 
money and awareness for ALS. 

Chuck Heiling, Plant 3 
supervisor, recovers from 
successfully completing his Ice 
Bucket Challenge. 

Kristin Goehler, Plant 3 
supervisor, takes the Ice Bucket 
Challenge.

Former LifeFitness President Augie Nieto and his wife Lynne

About Augie’s Quest and founder Augie Nieto

photo by James Dean photo by James Dean
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     Mercury Marine employs close to 3,000 skilled workers 
at its global headquarters in Fond du Lac, but that number 
does not paint the entire picture of the impact Mercury has 
on its community. Mercury’s existence provides a multiplier 
effect that produces at least an additional three-fifths of 
a job for every job at Mercury. That means almost 2,000 
additional jobs are created in the Fox Valley and surrounding 
counties by the employee positions at Mercury’s global 
headquarters. 
     “Not only is Mercury the biggest company in the 
community but it affects everything,” said Wayne Rollin, 
Fond du Lac community development director. “Property 
values, suppliers, restaurants, real estate and other 
businesses in the community – everybody in one way or 
another is tied into the biggest employer in town.” 
     Unemployment rates in Fond du Lac were at 5.4 percent 
in July, down from 6.5 percent in July 2013 and 8.1 percent 
in 2010. City leaders encourage all residents to soak 
in those numbers and credit the dip in the rates to the 
success of Mercury Marine. 
     “Mercury is the job-creating engine right now in the 
city and the county,” said Joe Moore, Fond du Lac city 
manager. “Our unemployment rates have fallen steadily 
and Mercury is a big part of that. We are excited about the 
expansion at Mercury because it indicates a strong future 
for the company, and that means a strong future for Fond 
du Lac. There are so many of our residents associated with 

Mercury in one way or another.” 
     During Mercury’s expansion from 2009 to 2013, the 
company invested more than $200 million into increasing 
production and, in doing so, employed the services of many 
Wisconsin-based suppliers and contractors. More than 85 
percent of those hired to work on the expansion were from 
Wisconsin. 
     “There are also a significant number of Wisconsin-based 
manufacturers that supply Mercury Marine with parts,” 
Rollin said. “What’s important is that they employ people 
and the multiplier effect goes on and on. Every block in 
residential areas has someone who works at Mercury. 
In my own neighborhood I have Mercury employees. 
What happens if all of those people weren’t there?  What 
does that do to real estate values, restaurants and other 
entertainment?”  
     Rollin says the proof is in the numbers; Mercury Marine 
sets the tone for success in Fond du Lac. 
     “Mercury Marine is a huge part of the community,” he 
said. “Having thought about (not having Mercury) makes 
me really think about how much Mercury means. When 
things are going good we take Mercury Marine for granted.” 
     “If Mercury Marine continues to succeed and employ 
people that is all to the good,” said Moore. “I think the 
younger generation who has joined Mercury Marine will be 
part of the good news story.”

Alexandria Lockwood, Plant 15 machining, works  
on a washer as part of the 5S+1 project.

Lean Six Sigma Co-Op Andrew Fischer (front) paints 
drive pedestals in the Plant 15 Bravo drive area with 
Assembly Technician Dan Espersen (back).

Dale Joeckel, Plant 15 machining, discusses his 
5S+1 accomplishments and experiences of the 
week with Ranga Katti. 

From left to right: Melissa Diels, Steve Muench 
(supervisor), Sandra Atkins and Jeff Fell, all from 
the Bravo drive assembly area.

Steve Muench, assembly supervisor, works 
on a 5S+1 process flow with the Bravo drive 
assembly team.

Lean Six Sigma Black Belt Joe Neils places the 
Mercury logo template, painted by the 5S+1 
team, on the Plant 15 floor. 
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Mercury’s importance to the community measured in job creation and growth

     5S is a methodology for reducing waste and 
optimizing productivity by maintaining an orderly 
workplace and using visual cues to achieve more 
consistent operational results. 5S+1 includes an added 
emphasis on awareness of safety issues and focuses on 

reducing potential safety hazards in the workplace. 
     If you would l ike to take part in making a difference 
in your workspace, please contact Joe Neils at 920-
929-5409 with your suggestion. The next 5S+1 event is 
scheduled for Oct. 20-24.

Your ideas come to life

photos courtesy Joe Neils
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Meet your co-workers

Carey Slater

Job title: Production Supervisor

Time with Mercury: 22 years 

Boater: Owner of a Ranger with a 250hp Verado 
 
“I’m a third-generation Mercury employee and 
have been here 22 years. My grandfather and father 
retired here so that was a driving force for me to 
come to work. I’m an owner of the product and like 
using our product.

“I started at Mercury when I was 19 years old and 
worked my way up to a supervisor. I was here every 
day and took every advantage given to me. I was 
part of the Verado launch, Walleye L4NA launch, and 
the MerCruiser launch in Fond du Lac. My success 
story is that I came to work every day, worked hard 
and signed up for anything. It paid off and I became a 
supervisor.

“I’ve done a variety of things here at Mercury 
Marine. It’s a company where you can do a variety of 
things and be successful. I started as a kid who was 
going to college and signed up for ‘Bring the Kids to 
Work’ day. That’s where it started for me. I began 
full-time in second shift Plant 15, then became an 
assembler in 15, then machining parts, tester, group 
leader for MerCruiser and then a supervisor.

“I’m not only a third-generation employee, but a 
third-generation Mercury owner. It has always been 
close to my heart. I love to fish, I take my kids fishing, 
I knew in the long run I would end up here.

“I take fishing and bowling very seriously. I have 
fished walleye tournaments in the past. I’m an avid 
bowler and was on the board of directors for the Fond 
du Lac bowling association.”

Lynn Dalton

Job title: Assembler Tech II  
 
Time with Mercury: It will be 21 years in 
December. 

Hometown: Fond du Lac, Wisconsin

“I think I’ve worked on every single line there is at 
Mercury. I started on the 6-25 horsepower engines. 
I’ve been on the V6, 75-115hp, 150hp, a little bit of 
MerCruiser and some of the mid-range engines. 

“I’ve learned about all the different engines we 
manufacture at Mercury. I know that I’m very 
conscious of what I’m doing and I try to do everything 
right. It makes you feel proud to build a good product. 

“I like working with my hands, and I don’t like 
dressing up. I’ve made a lot of good friends at 
Mercury and I enjoy seeing them every day. It’s nice 
to start something and know what goes into it and 
see the whole process to the end. It’s interesting and 
makes the days go fast, and you learn a lot.

“I started here in ’84 working in the Publishing 
Department. The foreman I had there is actually the 
dad of a foreman here (in Plant 15). We put together 
service manuals. 

“I just played kickball. We were on the ‘No Pads, 
No Helmets, Just Balls’ team. We did make it to 
the playoffs, but we lost. We had three injuries the 
first game. Two of them were actually before the first 
game when people were stretching. Everybody was 
limping around by the end of the game.”

Do you know an employee who should be featured in the Wave? Email your suggestion to mercury.marine@mercmarine.com.

photo by Erica Pelzekphoto by Lee Gordon
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   Mercury Marine has produced its 75,000th Verado L6 
outboard engine. The Verado six-cylinder was launched in 
2005 and covered 200 to 275hp; the Verado family now 
extends to 300hp. Mercury has manufactured more than 15 
million engines since the company was founded in 1939. 
     “The Verado is a one-of-a-kind engine – a revolutionary 
outboard that continues to deliver an experience unmatched 
by any competition,” said Mercury Marine President of Global 
Sales and Marketing Kevin Grodzki. “Our Verado L6 is the 
lightest, fastest and best high-horsepower outboard option 
in the marketplace, and our goal was to redefine the boater 
experience with the perfect balance of performance, fuel 
economy and driving experience. And strong market demand 
has indicated that we have achieved those goals.” 
     Mercury Marine President John Pfeifer made the official announcement Sept. 22 during the company’s 75th anniversary 
celebration in Orlando. Officially, the milestone engine rolled off the line that evening.  
     “It’s an incredible milestone to reach 75,000 in our 75th year,” said Mercury Marine President John Pfeifer. “The Verado 
name stands for excellence, reliability and dependability, and our customers know that the next 75,000 will have those same 
qualities. The engine family has been very popular in a wide variety of recreational applications, as well as in the commercial 
and government spectrums, where Verado gives officials the perfect power behind their boat to get their jobs done efficiently 
and quickly, while providing unmatched fuel economy.” 
     The Verado platform is versatile across a wide variety of applications, from multi-engine offshore boats to single-engine 
freshwater fishing boats to premium pontoons. Its versatility is showcased with the many extensions to the lineup, including 
joystick piloting for outboards and White Verado outboards.  
     For the saltwater tournament angler or sport boater, the supercharged FourStroke Verado offers extra holeshot, powerful 
mid-range punch and the top speeds pros crave. Adding to the performance is Verado’s Digital Throttle and Shift (DTS) and 
electro-hydraulic power steering, both of which provide automotive-like ease and precision handling, a superior feature for bass 
anglers, commercial, recreational and government vessels.

     Mercury Marine will host a special Veterans Day program Nov. 
11 from 2:30 to 3:30 p.m. in the Plant 10 auditorium to honor the 
company’s military veterans. 
     The program will include a color guard by Trier-Puddy American 
Legion Post 75 with music provided by Senior Citizens Adult 
Musical Performers (SCAMP). Many VIPs 
from the military and the community have 
been invited. A brief reception featuring 
cake and refreshments will follow.  
     Commemorative music will be played 
across the campus at 11 a.m. and 11 p.m. 
Employees are encouraged to take that time 
to thank Mercury military veterans for their service. 
     Production employees who are scheduled to be clocked 

in during the program must speak with their supervisors to 
coordinate participation. 
     The Mercury Marine Military Veteran Network (M3VN), the 
host of this year’s event, is creating a slide presentation to be 
used during the event. The presentation will feature photos 

of Mercury military veterans and family 
members of Mercury employees who have 
served or are currently serving. Employees 
who would like to share a photo should 
contact Marcea Weiss at 650-534-4963 or 
marcea.weiss@mercmarine.com. Please 
include name, branch and years of service. If 

the photo is of a family member, employees should also include 
their relationship to the individual. 

     Mercury Marine received 2014 Marine Industry Customer Satisfaction Index Awards this month at the International Boatbuilders 
Exhibition and Conference in Tampa, Florida, in each of three propulsion categories: outboard engines, sterndrive engines and 
inboard engines. Mercury was the only marine engine company to receive more than one CSI award. 
     “Customers are inseparable from a company’s success, and this year’s CSI award recipients have embraced this fundamental 
understanding by cultivating an exceptional ownership experience,” said Robert Newsome, director of engineering standards for the 
National Marine Manufacturers Association.  
     The Marine Industry CSI Awards honor manufacturers that actively measure customer satisfaction and pursue continuous 
improvement to better serve the customer, according to an NMMA press release. Award recipients achieved and maintained an 
independently measured standard of excellence of 90 percent or higher in customer satisfaction over the past year, based on 
information provided by customers purchasing a new boat or engine during the period of April 1, 2013, through March 31, 2014. 
     Participating manufacturers must survey all new boat buyers during that period. For this reporting period, the program surveyed 
nearly 60,000 consumers.

Mercury Marine produces milestone
75,000th Verado L6 outboard engine 

Mercury Marine wins Marine Industry Customer Satisfaction Index Awards

Save the date: 2014 Mercury Veterans Day celebration

CO
M

PA
N

Y 
N

EW
S

Plant 15 first and second shift employees pose in front of the 75,000th Verado L6 
outboard engine, which was produced on the evening of Sept. 22.

photo by James Dean



7www.mercurymarine.com

CO
M

PA
N

Y N
EW

S

Monday morning
     Mark Schwabero, president and chief operating officer of 
Brunswick Corporation and former Mercury Marine president, 
opened Monday’s business meeting with an update on Brunswick 
products and businesses. He was followed by Pfeifer, who provided 
an informative perspective on Mercury products, business and 
strategies. Both presentations were projected on a 120-foot-wide, 
25-foot-tall video screen. Grodzki, Mercury president of global sales 
and marketing, hosted the meeting.   
   Vince Poscente, a former Canadian Olympic speed skier, received 
a standing ovation for his keynote address that detailed his inspiring 
rise from recreational skier to Olympic skier in only four years. 

Monday afternoon

     After breaking into groups of about 200 each, the dealers and 
distributors attended 45-minute seminars that provided valuable 
information regarding sales strategies, economic insights, social 
media and Mercury product updates.  
     Forty-three boats provided by Mercury boatbuilder partners 
were displayed in a boat-show-style Indoor Expo in the Coronado 
Springs Convention Center. All the boats were rigged with a variety 
of Mercury outboard and sterndrive engines. Also featured within 
the Indoor Expo was a large Mercury “booth” that featured dozens 
of innovative Mercury products. A detailed Mercury “History 
Walk” featured Mercury products and events that highlighted the 
company’s 75-year history. 

     Attendees also were transported to the nearby Contemporary 
Hotel, where 36 Mercury-powered boats were available for testing. 
All boats featured Mercury’s new 4.5-liter, 250hp V-6 sterndrive 
engine or Mercury’s new 75, 90 and 115hp outboard engines. 
(A week later, Mercury’s new 4.5-Liter sterndrive collected a 
2014 Marine Industry Innovation Award at the International Boat 
Show and Exhibition, and all three Mercury propulsion segments 
– outboard, inboard and sterndrive – received Marine Industry 
Customer Satisfaction Index Awards.)  

Monday evening

     Relaxation and entertainment highlighted a spirited and friendly 
Monday Night Gala at the Coronado Springs Resort. Following 
dinner, Disney’s “Drum Café” band performed 10 minutes of 
drum-only music, then informed guests that each of them would 
find their very own drum beneath their dinner tables. After a few 
minutes of random drum-pounding followed by brief instructions 
from members of the Drum Café, Mercury employees joined 1,200 
dealers and boatbuilders in creating raucous but surprisingly strong 
music together for nearly an hour.  
     Boat testing and seminars continued Tuesday until noon, when 
Mercury’s very successful 75th Anniversary Celebration and Global 
Dealer Event came to a conclusion.  

     “The new 4.5-liter MerCruiser engine was very nice and built 
for marine. The new 115 FourStrokes were quiet and we got to 
experience them with our technical account representative, who 
explained all of the changes Mercury made on these engines to 
make them more cost-efficient, reliable, and dependable,” said Joe 
Robinson of Paradise Boats and Supply in Kaneohe, Hawaii.         
     “The meeting was wonderful and I’m so glad I went,” Robinson 
continued. “I really enjoyed the seminars. We learned a lot about 
social media and how to make it work to our advantage in our 
business setting. That, along with the marketing strategies, will help 
position us in the future to be successful.”      

Kevin Grodzki, Mercury Marine president of global sales and marketing, speaks 
with Lance Fink, a customer. The 2014 global dealer meeting brought together key 
dealers, boat companies, consumers and business partners to celebrate Mercury’s 
75 years. 

Global Dealer Event, continued from cover

photo by Lee Gordon
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Mark Schwabero, Brunswick Corporation president and chief operating off icer, 
discusses Mercury Marine history and products with dealers. 

Mercury Marine President John Pfeifer (center left) and Eduardo Coelho of 
Mercury Marine Brazil (center right) share a boat test and conversation with 
Mercury dealers from South America. 

Kevin Grodzki, Mercury Marine president of global sales and marketing, drums out 
a tune as part of a drum corps performance at the Mercury global dealer meeting. 
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Plt Name Years
3 Martin, Tiffany Marie 1
4 Kraege, Dixie 1
4 Anttonen, Joshua M 1
7 Davis, Daniel Steven 1
10 Sabish, Jason James 1
10 Gericke, Matthew R. 1
12 Bielefeld, Brett M 1
12 Klemp-Hawig, Joseph 1
12 Gajewski, Richard Edward 1
12 Sierakowski, Tyler J 1
12 Mandapati, Raghunadh 1
12 Freismuth, Theodore M 1
12 Blankenheim, Rebecca Lynn 1
15 Tisdel, Chad E 1
15 Roberts, Gregory R 1
15 Whelan, Casey E 1
15 Revesz, Eors H 1
15 Moua, Kong Meng 1
15 Mudrak, Darla J 1
15 Mueller, Ricky G 1
15 Lensmire, Kayla M 1
15 Ruetten, Joel 1
15 Polzean, Mary 1
17 Shirkey, Ronald J 1
17 Gillett, Carrie B 1
85 Parra, Joly 1
85 Henriquez, Marco 1
95 Puetz, Ryan J 1
3 Lobajeski, Yvette M 3
3 Huth, Karl F 3
3 Westergaard, Jenifer R 3
4 Buda, Paul J 3
10 Dassow, Matthew D 3
10 Hahn, David D 3
12 Nelsen, Michael T 3
12 Andrasko, Steven J 3
15 Anderson, Christopher C 3

15 Peterson, Beverly A 3
15 Boeder, Ronald W 3
15 Van Ryzin, Jeffrey P 3
15 Sessions, Bradley L 3
15 Sennhenn, Spencer J 3
15 O'Loughlin, Ryan P 3
15 Claxton, Ryan D 3
15 Sobojinski, Justin M 3
15 Steger, Cindy S 3
17 Nowak, Chuck 3
3 Reinecke, Casey L 10
4 Schneider, Timothy A 10
4 Burczyk, Jeremy M 10
10 Peck, Bradley 10
15 Binotto, Tony M 10
15 Halfman, Gina R. 10
15 Olivas, Manuel G 10
15 Little, Mathew D 10
15 Decker, Benjamin J 10
15 Lemke, Daniel G 10
15 McCarty, Kirk E 10
15 Morin, Robbin L 10
15 Braun, Elizabeth K 10
33 Jensen, Daniel 10
85 Montes, Jose R 10
4 Jolin, Kelli J 15
15 Pfeffer, Nicole L 15
15 Streblow, Mary K 15
15 Holevatz, Laura M 15
15 Anderson, Ernest H 15
4 Baum, David J 20
4 Gunderson, Timothy J 20
4 Hunt, Matthew J 20
10 Horak, James M 20
10 Willems, Charles A 20
12 Schreiber, Roger W 20
17 Briski, Ronald J 20
36 Coen, Peter J 20

10 Vann, James N 25
3 Rothe, Neil A 30
10 Finley, Debra J 30
12 Lutz, Jeffrey R 30
12 Neckuty, Peter M 30
15 Oppermann, David L 30
17 Zillges, Mark B 30
98 Gantner, Michael W 30
3 Baumgartner, Thomas C 35
17 Bublitz, Brenda J 35
10 Marten, Robert J 40

September Service Anniversaries
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OPEN ENROLLMENT 
SCHEDULED FOR NOV. 3-14
Mark your calendar: Open Enrollment 
is Nov. 3-14. Watch your inbox, 
posters in the plants and MercTV for 
additional details about upcoming Open 
Enrollment informational meetings.


